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Isbank is a large and deep-rooted family that sees
the future of its home country as its own and
works unceasingly with its customers for it. We
see everyone working to create Turkey's future,
from industrialists to artists, artisans to students,
employers to employees, young and old, men and
women, as members of this family. A big family
that makes Isbank Turkey's Bank...

Isbank is 86 years old.

Isbank is Turkey's largest private bank in terms
of total assets and deposit base. Together with
its subsidiaries, isbank has been one of the most
valuable and trusted institutions in the country
for 86 years thanks to its customer-focused,
innovative and modern business approach. isbank
also has the most extensive network among
private banks in Turkey with nearly 24,000
employees, 1,127 domestic branches and 4,137
ATMs,
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Turkey’s
Largest
Private Bank

Assets reach TL 131.8 billion...
Maintaining its leading position

in the Turkish banking sector

by using contemporary business
practices for the last 86 years,
isbank is the largest private bank
in Turkey in terms of asset size. As
of year-end 2010, with total assets
of TL 131.8 billion, isbank’s market
share is 13.1% ® among private
banks. Continuously propelling
the country’s economic growth via
resource transfers to the industrial
sector, isbank has the largest TL
loan volume among private banks.
isbank also has the most extensive
ATM network in the country and
the largest branch network among
private banks.

Thanks to effective risk
management and lending policies,
ishank strengthens its asset size
with high asset quality. In 2010,
isbank’s non-performing loans ratio
was realized as 3.6%.

A Trusted
Brand

Nearly 14 million customers and
over TL 88 billion deposit base...
The “isbank” brand, identified
with the recognition as “Turkey’s
Bank”, reflects the corporate
qualities of long-standing tradition,
trust, leadership and innovation.
isbank’s broad deposit base is a
clear indicator of its high level of
customer trust, which has grown
steadily stronger since the Bank’s
establishment.

ishank has contributed greatly
towards developing the concept
and practice of saving in Turkey.
As of year-end 2010, ishank’s total
deposits reached TL 88.3 billion
with a market share among private
banks of 14.2%®, and ishank
retained its position as the market
leader. In addition, isbank has 8.8
million investment accounts and
customer assets under management
of TL 134 billion.

Broad
Shareholder
Base

Around 220,000 shareholders...
isbank has a broad investor base of
around 220,000 shareholders which
includes institutional investors as
well.

Having a vision to be the most
preferred bank of customers,
shareholders and employees

in Turkey, 39.3% of isbank’s
capital is owned by Tiirkiye is
Bankasi A.S. Mensuplari Munzam
Sosyal Guvenlik ve Yardimlasma
Sandi§ Vakfi (isbank Personnel
Supplementary Pension Fund),
which has approximately 50,000
employed or retired members.

With a net profit of TL 2,372 million
in 2009 as a result of healthy and
profitable growth performance,
ishank’s payout ratio was realized
as 23.2%. In 2010, isbank generated
a net profit of TL 2,982 million.

@ Market share is based upon the monthly sectoral data (including participation banks, and development and investment banks) published by the Banking Regulation

and Supervision Agency.

@ Market share is based upon the monthly sectoral data (including participation banks, and development and investment banks) published by the Banking Regulation
and Supervision Agency and are calculated excluding interest accruals and rediscounts.



Sustainable and
Strong Financial
Structure

Over TL 17 billion in shareholders’
equity and capital adequacy ratio
of17.5%...

The most important elements,
which support sustainable growth,
are isbank’s shareholders’ equity in
excess of TL 17 billion and a capital
adequacy ratio, which is well above
legal requirements.

While contributing to the
development of Turkey’s economy,
isbank creates value for its
shareholders and other stakeholders
with its strong financial

structure, sound investments and
participations.

Contribution
to Social
Development

Social responsibility approach
based on its corporate mission...
Gaining strength from its corporate
mission, besides supporting
economic development, isbank also
contributes to the development of
society via its social responsibility
activities.

isbank continued to carry out social
responsibility activities with a high
degree of responsibility towards
society in 2010.

isbank contributes to social
development with long-term and
wide-impact social responsibility
activities in the fields of education,
environment, arts and culture.

International
Reputation

Turkish bank with the highest
brand value...

With the highest ranking among
Turkish banks, isbank placed 75th
in the “Top 500 Banking Brands”
list compiled by The Banker, one

of the world’s most prestigious
financial publications, in
cooperation with Brand Finance Plc.

isbank led other Turkish banks,
ranking 103rd in the “Top 1,000
World Banks” list, which was
compiled by The Banker according
to year-end consolidated financial
statements.

ishank continues to enhance its
strong international reputation as
the leading Turkish bank competing
in the global league.
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Isbank in Figures

. . . . 31.12.2009 31.12.2010 Change (%)
('(T‘Eymfl'l'i:)?]';c'a' Highlights Total Assets 113,223 131,796 16.4
Loans 48,335 64,232 329

Deposits 72177 88,260 223

Shareholders’ Equity 13,494 17,014 26.1

Net Profit 2,372 2,982 25.7
31122009 ............... 3 1122010
:ﬁ/ﬁy Financial Ratios Interest Earning Assets )/ Total Assets 91.7 911
Loans/ Total Assets 42.7 487

Loans / Deposits 67.0 72.8

NPL Ratio 5.4 3.6

NPL Coverage Ratio 100.0 100.0

Demand Deposits / Total Deposits 15.6 164

Shareholders’ Equity / Total Liabilities 119 129

Capital Adequacy Ratio 183 175

@ Interest earning assets include TL and FX legal reserves.

Shareholder Structure as of 31 December 2010 (%) ©

isbank Personnel Supplementary
Pension Fund

28.1

Atatlirk Shares
(Republican People’s Party)

@ Source: Central Registry Agency (As of 31.12.2010)

Free’Float



Total Assets Loans Deposits
(TL billion) (TL billion) (TL billion)
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Story of 86 Years...
Pioneering Activities and
Innovations

o
—
o
N
Creates the habit of saving... Opens up to the world... Expands its branch network Contributes to the
- . o _ X to reach out to farmers with development of capital
o As the Turkish Republic’s first Ishank starts opening branches and . . .
o X . X X its banking services... markets...
& national bank, Ishank, established growing all across Turkey. In 1932,
f with TL 1 million capital, 2 branches it becomes the first Turkish bank As a result of growing agricultural In 1972, ishank’s savings deposit
é and 37 employees, plays a significant to expand its operations abroad activity and production, ishank market share reaches nearly 25%
<Z( role in the country’s economic by opening branches in Hamburg, expands its branch network among all banks in Turkey and
¥ development and industrialization Germany and Alexandria, Egypt. nationwide to meet the increasing almost 40% among private banks.
§ process during the Republic’s early With the expansion of its domestic needs and demands of farmers. X i
o) . . . : X : ) . With the launch of the Education
o years when capital accumulation and foreign branch network, Isbank’s Ishank’s number of branches rises

was low.

isbank presents Turkish society
with its first money box in 1928 in
order to create and develop the habit
of saving in Turkey. Established

for the productive use of even the
smallest amount of savings and

its subsequent transfer to help
economic development, isbank plays
a significant role in establishing and
facilitating the practice of saving
throughout the country.

In 1925, ishank establishes Anadolu
Anonim Trk Sigorta Sirketi as
Turkey’s first national insurance
company. In 1929, the first
reinsurance company, Milli Reastirans
TAS. is founded as an isbank
subsidiary to conduct domestic

workforce grows to 799 in 1940.

In 1935, to meet the country’s
growing demand for basic glass
products, and following Atatiirk’s
instructions, the first glass production
facility is opened in Pasabahce by
isbank, laying the foundations of
Sisecam Group.

1941-1950

Provides resources for main
industrial sectors through its
subsidiaries...

In 1943, ishank’s savings deposits

to 244 in 1960, up from 81 in 1951.

Towards the end of 1950s,
ishank’s market share among
other private banks has reached
50% in terms of total assets, total
loans and deposits.

1961 -1970
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Strengthensits
organizational structure...

isbank strengthens its financial
structure with capital increase.

Services Department in 1972, isbank
becomes the first bank investing

in this field. The inception of this
Department acknowledges that
educational activities have become
an inseparable part of working life.

Promoting industrial growth since
its founding, isbank also tasks itself
with developing Turkish capital
markets and launches Securities
Department. For the first time a
bank in Turkey starts trading in
securities.

In the following years, the Securities
Department intermediates the first
privatization operation in Turkey
and launches the first investment
fund and Type A investment fund;

it also performs the first gold

. . 9 i ¥ deposit transaction. With isbank’s
reinsurance transfers of insurance account for 34% of the total savings Towards the end of 1960’s ¢ P o o $! )
. - its i : ' i investment account system, a
companies operating in Turkey. deposits in Turkey; the Bank Ishank’s capital reaches TL 40 ; _ YS!
increases the financial support for the million. capital market instruments are

development of the manufacturing
industry. With a stake of about

20%, igbank is one of the founding
members of Turkiye Sanayi ve
Kalkinma Bankasi A.S. (TSKB),

the first private investment and
development bank in Turkey. TSKB
is founded in 1950 to finance private
industrial investments and promote
development.

With a 64% stake, ishank becomes
one of the co-founders of Sinaf
Yatirim ve Kredi Bankasi, founded
in 1963 to cater to the medium-
term business finance needs of the
national industry.

Accelerating its organizational
development, isbank puts its
Social Services and Public
Relations Departments and
Automation Centers into operation
towards the end of 1960s while
expanding its branch network.

supplied nationwide to small
investors.

Operating with over 750 branches
in 1976, ishank moves into its new
headquarters in Ankara.

By 1980, with over 850 isbank
branches, there are no cities in
Turkey without an isbank branch.



Strengthens its financial

structure and its shares
are quoted on Istanbul
Stock Exchange (ISE)...

In 1980, 14.7% of all bank
branches in Turkey are ighank
branches. Towards the end of
1980s, isbank increases its
capital up to TL 250 billion,
strengthening its financial
structure. In 1982, isbank
introduces ATMs, the foundation
of electronic banking, to
provide its customers with
more widespread and faster
service. The first ATMs, known
as “Bankamatiks”, are put into
service at isbank’s Nisantasi,
Caddebostan and Yenisehir
branches.

In the 1980s, isbank begins to
offer customers an extensive
range of services in line with its
vision of multi-channel banking.

ishank’s shares begin to be
traded on the ISE in 1986.

In 1990, Turkey’s first life
insurance company, Anadolu
Hayat Sigorta A.S. is established
as an Isbank subsidiary.

Headquarters moved to
Istanbul...

As from 1990, ishank begins to
accept credit card applications. After
signing agreements with the world’s
leading credit card companies, this
new service offering becomes rapidly
expanded. In 1992, isbank was the
very first bank in the world to present
its customers with a Visa Electron
card.

In 1991, the Bank rolled out Blueline
telephone banking and electronic
fund transfer (EFT) services. In 1996,
ishank becomes the first bank to offer
Interactive Telephone Banking, which
enables 75 types of product and
service transactions to be completed
over the phone.

Since then, ishank invests in R&D
and in the use of new technologies
to improve the quality and variety
of services provided in line

with customers’ demands and
expectations.

In 1996, ishank establishes is Yatirim
ve Menkul Degerler A.S. to help
develop the capital markets in Turkey
and channel savings to investments.

The very first Internet branch went
into operation in 1997 by isbank.

Having moved its Headquarters from
Ankara to Istanbul in 2000, isbank
continues on its steady growth path.

Years of growth, restructuring
and investment in technology...

In the first decade of the 21st century,
isbank increases its total asset size

16 times over, to TL 1318 billion; its
shareholders equity 11 times, to TL 17
billion; and its free capital at the end

of 2010 rises to TL 11.7 billion. During
the same period, the Bank expands its
branch network by 291, to 1,142 branches
in order to be closer to more of its
customers.

isbank restructures its subsidiaries
portfolio to improve efficiency and
productivity. isbank focuses on the
financial sector and strategic business
lines. While improving its efficiency in
the financial industry, isbank evaluates
its companies in other sectors through
sales, split-offs and mergers. As a result,
the number of companies in its subsidiary
portfolio decreases to 27 in 2010, from
81 in 2000; the share of these companies
within total assets falls from 15% to 5%.

isbank reorganizes its banking operations
under four main business units defined
according to segments. Together with the
business specialization achieved through
the reorganization, isbank continues

to invest in technology and human
resources to provide efficient, fast and
higher quality service.

In parallel with the fast changing pace
of technology, isbank continues to
expand its innovative and multi-channel
banking network to enable its customers
to perform all banking transactions
easily, quickly and securely via the most
appropriate alternative distribution
channel 24/7.

isbank launches WAP Telephone Banking,
offering the first Java based mobile phone
banking service to its customers. New
services are enabled such as cardless

cash withdrawal and loan application and
processing for customers without having
to go a branch thanks to the mobile
signature feature. isbank introduces

the “Return Wizard”, the first return
comparison tool with a multi-touch
function. isbank launches the “is'te
Yatirim” iPhone Application, the first to
provide live ISE data. In parallel with
increasing demand from customers for
mobile communications as a result of the
faster third generation (3G) infrastructure
made possible by the developments in
information technologies, isbank opens
to service Video Phone Banking and the
Video Call Center.

isbank launches the “Mobile Key”
product, which enhances security in
Internet Banking and Mobile Banking
and also enables customers to withdraw
money from ATMs card-free.

In ATM transactions, bio-identification,
which uses finger vein authentication
instead of a password, is deployed by
isbank for the first time. With the “Virtual
Counter” application, isbank starts to
provide counter services via video calls
from Headquarters to branches and/

or between branches via remote access.
The isPad application, specially designed
for iPads, is also included among the
isbank’s mobile banking services
offering.

isbank introduces the “Floating Account,”
afirst in Turkey, a time deposit product
with TRLIBOR market-indexed returns for
its customers.

isbank sets up Turkey'’s first mutual
fund focused on social responsibility,

the “Environmentally Responsible
Growth Fund”. isbank also launches the
“Environment Friendly Housing Loan”
product to support the development

and widespread use of environmentally
friendly technology in the housing sector.
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Isbank’s Vision, Objectives
and Strateqy

OurVision  To be the most
referred bank in
‘urkey by customers,
shareholders and
employees by
maintaining our
leading, pioneering
and trusted position.




Our Objectives

In summary:

Our Strategy

For our customers;

= To be the bank that is the most preferred service provider in all the sectors
and customer groups that we target,

= To provide our customers comprehensive, reliable and high-quality service
by means of our competent employees, extensive branch network and non-
branch banking channels,

= To abide by our high business ethics and principles without compromise.

For our shareholders;
= To consistently increase the value of our shares,
= To operate with effective risk management.

For our employees;

< To be a preferred employer and offer employees programs and training
opportunities that will foster their personal and professional development,

= To propagate our customer-focused approach among all our personnel,

= To support and encourage loyalty, assuming responsibility and creativity,

= To deploy an employee hiring, evaluation, appointment and advancement
system that is based on competencies and performance and that is fair and
trustworthy.

isbank’s goal is to consistently increase the value it creates for its
shareholders as a bank that responds to its customers’ needs quickly,
effectively and with high-quality solutions and that encourages its
employees to achieve a high level of performance in their jobs.

Our strategy is based on “the Bank Closest to Customers” philosophy

in an effort to fulfill our vision and objectives.
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Dear Shareholders,

I would like to share our evaluation
of the implications of global
developments on the Turkish
economy and the banking sector,
as | submit our Bank’s 2010 annual
report for your review.

2010 was a year in which efforts
were continued to remedy the
adverse effects of the global
crisis and the world economy
returned to growth.

The global crisis, which took
the world’s economies by

storm in 2008, pointed towards
extraordinary times for all
political and economic players.
The precautionary measures
implemented by central banks
and government authorities in a

coordinated manner during the
crisis continued to have an impact
in 2010; it is estimated that the
world economy grew by 5% in 2010.
The growth in the global economy
was fundamentally driven by the
strong performance of developing
countries, while the contribution of
the developed economies to global
growth was limited.

Currently, there is an increasing
trend toward adoption of
contractionary monetary policies
in parallel with the rise of inflation
in developing countries, which
have delivered strong growth and
are leading the way out of the
global crisis. Meanwhile, developed
countries, forced to transfer capital
from public funds to the financial
sector, resorted to loosening their
monetary policies, which prompted



2010 was a year in which efforts were

continued to remedy the adverse

effects of the global crisis and the world

economy returned to growth.

the expansion of the money supply
on a global scale. Increasing global
liquidity accelerated the capital
inflows to developing countries.

As a result, developing countries
have taken measures to avoid
overvaluation of local currencies
and to preserve their international
competitiveness.

In the coming period, the primary
factors that may have an adverse
impact on the global economy
include high rates of unemployment
in developed countries, low
consumer demand in the U.S.,,
high levels of public debt in the
Eurozone and developments in
countries struggling with budget
deficits, as well as fluctuations in
commodity prices.

Turkish economy has shown an
outstanding growth performance
in 2010 as aresult of the increase
in investment and consumption
expenditures as well as alow
base year effect.

With the contributions of a
strong and stable banking sector,
the Turkish economy managed
to overcome the impact of the
global crisis with a solid growth
performance in 2010 as a result
of the increase in investment and
consumption expenditures.

In 2010, one of the most important
reflections of global economic
developments in Turkey was the
increase in short-term foreign
capital inflows in parallel with
rising global liquidity. The
expansionary monetary policies
followed by central banks in

developed countries were effective
in these capital inflows to Turkey.

The level and financing of current
account deficit that increased

due to rapid credit expansion,

and the appreciation of Turkish
Lira, as a result of capital inflows,
remain important agenda items.
This situation also has induced
policymakers to take precautions in
order to protect financial stability.

Compared to the year 2009, the
Turkish banking sector achieved
rapid growth in terms of asset
size, number of branches and
employment provided in 2010.

In parallel with the recovery in
economic activities, the Turkish
banking sector completed 2010 with
increased loan and deposit volumes,
decreased non-performing loan
portfolios and improved asset quality.
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Chairman’s Message

With its strong financial structure, the confidence
itinspires and the brand value created, isbank is
becoming a distinguished power in the neighboring

region.

In 2010, as a result of a revival

in credit demand and a reduction
in credit risk, loan volume rose

to TL 525.9 billion, up by 33.9%
compared to previous year. Affected
by the policies recently adopted by
the Central Bank of the Republic
of Turkey (CBRT) in order to take
control of the rise in the current
deficit and household debt, loan
volumes are expected to increase
more moderately in the coming
year, compared to 2010.

With its strong capital structure
and effective risk management
approach, the Turkish banking
sector has positioned itself as one
of the most influential players of
the recovery from the global crisis
and has continued to provide
uninterrupted assistance to the
Turkish economy against the crisis.
In 2010, the banking sector, with
an asset size of over TL 1 trillion,
has managed to create nearly 7,000
new jobs.

I would like to restate my belief

that with its healthy and stable
performance, the Turkish banking
sector will achieve solid growth over
the long term.

isbank looks to the future with
confidence, gaining strength
from its long-standing history.

In the wake of the global economic
crisis, despite the ongoing
uncertainties in the global market,
isbank proceeds on its way
committed to provide the very best
for its shareholders, employees,
partners and in particular its
customers, with the strength it
obtains from its long-standing
history. Results achieved in 2010
once again proved that we have
the expertise, determination

and persistence to overcome any
possible difficulties we might
encounter.

In parallel with its long-term
strategies, isbank continued

to increase its investments in
neighboring countries in 2010. With
its strong financial structure, the
confidence it inspires and the brand
value created , isbank is becoming
an increasingly distinguished
power as one of the most important
financial institutions not only in
Turkey but also in the neighboring
region.

Competition intensifies day by

day in the banking sector and the
sustainable competitive advantage
tends toward a relationship oriented
service rather than a diverse mix of
products, services and low prices.
isbank’s strategy of being “the
Bank closest to customers”, not only
geographically, but also with lasting
relationships established, is at the
foundation of its operations.



Isbank implements long-lasting social responsibility
projects with broad social participation and high
added value for the development of a modern and
sustainable social life.

isbank continues to support
social development with

its strong sense of social
responsibility.

In addition to the support provided
for the real economy’s stable
growth, and in line with its
corporate mission to contribute

to the development of Turkey,
isbank implements long-term social
responsibility projects with broad
social participation and high value
added, for the development of a
modern and sustainable social life.

In its corporate social responsibility
approach, ishank, as one of the first
institutions of the Republic and
with its unwavering commitment to
the principles of the Great Leader,
Atatirk, the founder of modern
Turkey, and its high sense of
responsibility towards the Turkish
society, prioritizes the areas of
education, environment, culture

and arts in order to preserve and
improve social values, provide equal
opportunity in education, improve
the cultural and social life and to
help Turkish arts and artists gain
worldwide recognition.

isbank will resolutely continue its
social responsibility projects that
have a wide impact and long-lasting
results in 2011, too.

As it has done in the last 86 years,
in the coming period, by keeping
a close watch on the developments
in the world and in Turkey, isbank
will continue to take necessary
precautions without compromising
its principled stance, create high
shareholder value via its financial
and operational performance,
improve its products and services
to meet customer expectations
with an innovative and pioneering
approach, as well as creating
benefits with its socially and
environmentally responsible
approach. In short, ishank will
continue to be Turkey’s bank.

While completing the year 2010
with a strong profit and high growth
performance, | would like to express
my thanks to our shareholders for
their great support, our customers
for their trust and commitment and
to my colleagues who have carried
out their duties with a desire to
provide the best service with the
same enthusiasm of the first day.

Yours sincerely,

Caner Cimenbicer
Chairman of the Board of Directors
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isbank’s Distinguished
Shareholders, Customers,
Employees and Business Partners,

With over a thousand branches
nationwide and nearly 24,000
highly qualified employees, we are
the bank that serves the broadest
customer base in Turkey. Bearing
this responsibility in mind, we
developed innovative banking
products and services that helped
us leave a very successful year
behind in terms of our financial
results, operational indicators and
strategic plans.

Successful financial performance
In 2010, increasing its asset size by
16.4%, to TL 131.8 billion, isbank’s
shareholders’ equity reached TL 17
billion, with an increase of 26.1%
over the previous year. Compared
to the previous year, our net profit

increased by 25.7% to TL 2,982
million. Effective risk management
policies and sustainable growth
strategies are behind the successful
financial performance of isbank,
which maintains its position as the
largest private bank in terms of
asset size.

There is no doubt that the most
important factor enabling us to
reach our leading position in the
sector is our customers’ unwavering
trust and loyalty. Another key driver
of our success is our experienced
and creative employees, who have
extensive knowledge in banking
and are open for improvement.
Moreover, we owe our current
position to our strong capital
structure and asset quality as well
as our management approach,
which believes in governing the
banking activities with a long-
term, sustainable vision and which
prioritizes the needs of customers.



Etfective risk management policies

and sustainable growth strategies

are behind the successful financial

performance of Isbank, which maintains

Its position as the largest private bank in

terms of asset size.

With its strong sense of corporate
governance and 86 years of
experience, as one of Turkey’s most
trusted institutions, isbank is proud
of being the most preferred bank by
depositors thanks to the versatile
and long-lasting relationships it
has built with its customers. isbank
maintains its leading position
among private banks with a 14.2%
market share and nearly TL 88.3
billion deposit volume in 2010.

In 2010, loan demand showed a
strong increase due to the rebound
in consumption and investment
expenditures associated with

the broader economic recovery.
Playing a leading role in Turkey’s
economic development by providing
funding to the real economy since
its establishment, isbank achieved
12.1% market share with TL 64.2
billion loan volume as at the end of
the year.

The year 2010 was successful in
terms of nonperforming loan (NPL)
formation and collection. With the
additional effect of sales from the
non-performing loan portfolio this
year, isbank’s NPL ratio decreased
to 3.6%. In line with the effective
and prudent risk management
policies, isbank continued its 100%
NPL provisioning policy in 2010,
too.

Trusted on aglobal scale
Evaluating all cost-effective funding
sources in addition to deposits

in order to cater to the financial
needs of Turkish entrepreneurs,
ishank successfully secured two
major syndicated loans in May

and September 2010. The loan,
obtained in September with a value
of USD 325 million and EUR 649
million, was conducted with the
participation of 53 banks from 20
countries. The transaction ranked

as the largest transaction globally in
terms of number of participants to
be closed for a financial institution
until the signing date in 2010.

In addition to the syndicated loans
obtained for financing investments
and foreign trade operations,
isbank has strengthened its
relationship both with development
and investment banks and export
insurance agencies to finance
micro, small and medium sized
enterprises and the projects of
companies operating in energy
efficiency and renewable energy
sectors. As much as the syndicated
loans with broad participation,

the cooperation formed with
international development and
investment organizations is also
the clearest indicator of the global
trust in isbank and reputation of
our brand.
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CEOQ's Message

The most important factor behind isbank’s leading
position in the sector is, undoubtedly, the unwavering
trust and loyalty of our customers.

Widespread and strong service
network

In line with its objective of
becoming the bank that is closest
to its customers, ishank continued
to invest in its domestic branch
network in 2010 and improved its
nationwide service infrastructure
and human resources by opening
54 new branches and employing
2,303 new personnel.

In order to become the largest
player in the financial sector not
only in its home country but also
in the neighboring region, isbank
evaluates strategically investment
opportunities in countries

that have close commercial
relationship with Turkey. In this
framework, the preparations for
our Egypt representative office
were completed in 2009 and the
office began to operate in 2010.
Furthermore, within the scope

of our initiatives to increase our
activities in the banking sector

in our region, an agreement was
signed for the purchase of shares
in CJSC Bank Sofia, operating

in Russia and the share transfer
transactions are still in progress.
The aim of this investment

is to provide services to both
Turkish and Russian companies
operating in Russia. In addition

to this investment, work is also
underway to launch our Baghdad
and Arbil branches and Damascus
representative office.

Our priorities for the coming
period

ishank aims to further grow its
business volume via its efficiency-
oriented approach in 2011 when
interest margins are expected to
remain under pressure.

As in the past years, applying
advanced risk management
techniques in credit products,
deepening our relationships with
customers, and offering our banking
products to our customers through
a widespread distribution network
will continue to be the priority
agenda items for us in 2011, too.

Extending the range of products
and services to meet the customer
needs and improving the quality
level have significant importance for
further enhancement of customer
satisfaction. Within this framework,
we will continue our activities to
develop innovative products that
are pioneers in the sector and that
are tailored for the customers’
needs, thanks to our technologic
infrastructure investments.

Corporate social responsibility
As Turkey’s bank, in addition to the
direct contributions we make to the
national economy, we try our best to
fulfill our responsibilities towards
society, primarily in education,
environment, arts and culture.

In our social responsibility
activities, we prioritize the
education of our children and
youngsters, which we sincerely
believe to be the prerequisite

for social development. isbank
views chess in Turkey as a sport,
significantly contributing to the
mental development of children
and as an educational medium
protecting young people from
negative habits; for these reasons,



We take rightful pride in being “Turkey’s Bank™
based on the support given to the development of
our country since 1924.

isbank promotes chess training

on a national scale. Since 2005,

we have supported the Turkish
Chess Federation, an organization
that helped bring about 157,000
chess players and 2.25 million
chess trainees in Turkey. In 2008,
in order to institutionalize and
maintain the support we have given
to education in Turkey, we initiated
in cooperation with Darissafaka
Schools the “81 Students from 81
Cities” project, which supports

236 young people to successfully
continue their education. Each
academic year, 81 new students are
included in the project.

The campaign we initiated in 2008
to acquaint our children with the
outstanding works of Turkish and
world literature, with the motto
“Show Your Report Card, Get

Your Book” is among the largest
activities of its kind. Since the
beginning of the project, 3 million
books were distributed to 3 million
students.

isbank launched the biggest
forestation project put into
operation in Turkey with “81
Forests in 81 Cities” in order to
draw attention to the issue of global
climate change and to contribute
to improvement of environmental
awareness in Turkey. Since 2008,
over 1.1 million saplings were
planted on an area of 900 hectares
as part of the project conducted

in cooperation with the TEMA
Foundation and the Ministry of the
Environment and Forestry.

Sustainable leadership

We take rightful pride in being
“Turkey’s Bank” based on the
support given to the development
of our country since 1924. While
fulfilling this responsibility, we
steadily continue our guiding role
in forming a banking tradition in
Turkey, with successful operational
and financial results. isbank’s well
established corporate tradition,
strong financial structure, lasting

relationships with customers, solid
reputation in the sector and the
innovative solutions developed by
keeping all our social stakeholders’
needs in mind, will carry isbank
forward in solid strides to new
accomplishments in line with its
corporate mission.

I would like to thank our shareholders
who have supported us, our customers
for their trust and all our colleagues
for their hard work contributing to our
success.

Yours sincerely,

" 1
Z)
H. Ersin Ozince

Member of the Board and
Chief Executive Officer
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While activity in developed economies followed a
moderate path in 2010, the developing countries,
relatively less affected by the global financial crisis,
displayed a strong economic performance.

WORLD ECONOMY IN 2010

Gradual recovery in global
economic activity

Thanks to the extraordinary
measures taken during the crisis,
the global economy recorded
relatively strong growth in 2010.
While activity in developed
economies followed a moderate path
in 2010, the developing countries,
relatively less affected by the
financial crisis, displayed a strong
economic performance.

Monetary policy measuresin
developing countries

As the impacts of the global crisis
weakened, inflation increased
slightly in 2010. In some developing
economies that have displayed
robust growth, the adoption of
contractionary monetary policies is
becoming more common to counter
the rise in inflation.

In the second half of 2010, the
economic recovery in developed
countries lost pace. In this context,
the expansionary monetary policy
implementations were maintained
to promote economic growth in
these countries. This situation
resulted in the acceleration of
capital inflows into the developing
economies where inflation and
interest rates were relatively

higher and the appreciation of
the local currencies. Therefore,
the policymakers in developing
countries have been taking
measures in order to limit

the appreciation of their local
currencies.

Concerns spreading from the
Euro Area

In parallel with the growing
concerns about the Euro Area
economies in the first half of 2010,
the US dollar appreciated against
the Euro. However, during the
second half of the year, US dollar
lost its gains against the Euro

due to the expectations that the
policymakers in the US would
implement new expansionary
monetary policies to boost the US
economy. Then, in parallel to the
renewed concerns in the Euro Area,
US dollar rose again by the end of
the year. The EUR/USD exchange
rate dropped to 1.3377 as of year
end 2010 from 1.4316 as of year-end
2009.

Rise in oil prices

In 2010, the average spot market
price of Brent oil was USD 79.5

per barrel. However, due to the
effects of bad weather conditions

in addition to the expectations of
rising demand, the price of Brent oil
increased to USD 94.7 per barrel as
of December 31, 2010.

EXPECTATIONS FOR 2011

Global growth is expected to slow
down

In the forthcoming period, the high
unemployment rates especially in
developed economies, indicate that
private consumption expenditures
will likely remain under pressure.
The macroeconomic risks
concerning the global economy are
expected to rise. The IMF estimated
that the global economy expanded
by 5.0% in 2010; for 2011, the IMF
forecasts that the annual global
economic growth rate will slow to
4.4%.

Interestratesinthe USare
expected to remain flat

In the US, although consumer
spending is increasing, concerns
about the sustainability of the
economic recovery continue due
to the high unemployment rates.
Interest rates are not expected to
rise in the US, where the current
rates stand at 0-0.25%, unless the
economic recovery gains a secure
foothold in the near term.



In the first nine months of 2010, the Turkish economy

displayed a robust growth performance and registered a

high growth rate of 8.9%.

Divergence among the Euro Area
countries

The divergence among the Euro
Area economies in terms of
growth performance became

more pronounced in 2010.
Germany experienced a relatively
strong recovery due to the rise

in consumer spending and on

the back of export growth. On

the other hand, the Greek, Irish,
Portuguese and Spanish economies
further deteriorated because of
the high levels of public debt and
steeply rising budget deficits. As
problems in the banking sector
persist, negative developments in
these countries can put additional
pressure on the markets. The
Euro Area economies grew by

an estimated 1.8% in 2010 while
the forecasted growth rate for
2011 is 1.5%. It is expected that

it will take time for the economic
activity in the Euro Area to return
to its pre-crisis levels. In this
low-growth environment, the Euro
Area inflation rate is anticipated
to continue to remain low and the
European Central Bank would likely
keep interest rates low.

The upward trend in capital
inflows into developing countries
continues

The economic activity has followed
a robust trend in developing
countries, especially in Asia and
Latin America. The significant

rise in capital inflows in 2010

is expected to continue in 2011
Economic growth in developing
countries is expected to slow

to 6.5% in 2011, down from an
estimated 7.1% in 2010.

Oil prices are expected to rise

Oil prices are estimated to average
USD 90 per barrel in 2011, in
parallel with increasing geopolitical
risks, as well as the recovery in the
global economy.

GDP - Sectoral Growth Rates (%0)
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DEVELOPMENTS IN THE
TURKISH ECONOMY IN 2010

Strong growth performance of
the Turkish economy

In the first nine months of 2010,
the Turkish economy displayed a
robust growth performance and
registered a high growth rate of
8.9%. In addition to the low base
effect, increasing investment and
consumer spending also fueled the
strong growth. In the final quarter
of 2010, despite the disappearance
of the low base effect, the economy
is expected to have continued its
strong growth path.
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Economic Outlook in 2010

In 2010, inflation followed a fluctuating course in
parallel with developments in unprocessed food
prices and tax adjustments.

Widening current account deficit
In 2010, the appreciation of the
Turkish Lira and the recovery

in domestic demand stimulated
imports. At the same time, exports
decelerated because of the problems
in the Euro Area. Thus, foreign trade
deficit widened. In line with the
widening in the foreign trade deficit
in 2010, the current account deficit
rose significantly, compared to the
previous year, to USD 48.6 billion.

Inflationis in line with year-end
targets

Inflation has followed a

fluctuating course in parallel with
developments in unprocessed food
prices and tax adjustments in 2010.
As of year-end 2010, the consumer
price index (CPI) rose by 6.4%, very
close to the target of 6.5% whereas
the producer price index (PPI)
increased by 8.9%.

Positive outlook in budget
realizations

In 2010, the budget deficit remained
below the year-end target and the
primary balance surpassed its target
set for the same period. As a result
of the recovery in domestic demand,
a significant increase was recorded
in tax revenues. The decrease

in both non-interest and interest
expenditures limited the rise in total
budget expenditures.

Measures from CBRT for securing
financial stability

The CBRT emphasized the
importance of financial stability in
addition to the price stability. The
CBRT also stated that the possibility
of scenario defined as “accelerated
loan growth in contrast to
decelerated inflation” would remain
in the forefront. In this context, in
order to slow this loan growth, CBRT
began to effectively use the non-
interest instruments in coordination

Inflation and FX Basket - Monthly Annualized Changes (%)
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with temporary interest rate cuts in
a tightening direction.

DEVELOPMENTS IN THE
BANKING SECTORIN 2010

Strong banking sector

In 2010, in parallel with the
economic recovery, the Turkish
banking sector registered rapid
growth compared to 2009, in terms
of total assets, the number of
branches opened and the number of
employees.

Rise in loan volume

The decrease in credit risk with

an increasing loan demand in
conjunction with the recovery

in consumption and investment
expenditures resulted in an
expansion in total loan volume. In
this period, there was a rise in all
types of loans, consumer lending in
particular.

Increase in required reserve
ratios

Despite the deposit interest rates
remained flat during 2010, an
upward pressure is expected on
the cost of funding of banks. This is
mostly due to the increases in the
required reserve ratios for TL and
FX deposits and ending the practice
of paying interest on TL required
reserves in accordance with the
CBRT'’s exit strategy.



In 2011, the Turkish economy is expected to grow by
5%, converging towards its long-term growth trend.

Deposits and Loans in 2010

(% Change compared to year-end 2009)
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EXPECTATIONS FOR 2011

Long-term growth trend

In 2011, the Turkish economy

is anticipated to grow about

5%, converging to its long-term
growth trend. It is expected that
the developments in Turkey’s
major export markets, especially
EU countries, will be influential

in Turkish economy’s growth
performance. Ongoing concerns in
the banking and public sectors in
the EU, coupled with moderating
growth rates, might limit Turkey’s
export growth.

The contribution of total demand
conditions on the decline of
inflation rate is expected to remain
also in 2011 albeit with a less
significance. Developments in
highly volatile food and energy
prices will continue to be one of
the key determining factors on the
inflation rate.

Continuing capital inflows

In the forthcoming period, with
strong domestic demand coupled
with a rise in commodity prices,
the widening trend in the current
account deficit will likely continue.
In this context, the quality of the
financing of the current account
deficit will be critical. The impact of
the measures taken by CBRT, which
is closely monitoring the current

account deficit and its financing
composition, is crucial. Moreover,
with interest rates in developed
countries staying at historic lows,
capital inflows to Turkey will likely
continue in 2011

Moderate increase in loan volume
Growth in the banking sector

is expected to continue in 2011
depending on the strength of
domestic demand and increasing
competition. In parallel with the
expectation of domestic interest
rates remaining on a low course
for a while and domestic demand
maintaining its strength in general,
the upward trend in loan volume
growth will continue in 2011. On
the other hand, CBRT’s policies to
control the rises in both household
debt ratio and current account
deficit are expected to increase the
banking sector’s funding costs in
2011 and create upward pressure on
loan interest rates. In this context,
the increase in loan volume in 2011
is estimated to follow a moderate
pace compared to the previous
year. When the sector’s funding
sources are evaluated, in line with
the revival of banks’ bond issues
and loans raised from abroad, the
importance of non-depositary funds
are expected to increase.
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Isbank and its

Activities in 2010

Asset Composition (%) 2009 2010 Liability Composition (%) 2009 2010
Cash and Banks 15.2 89 Deposits 63.7 67.0
Securities 347 345 Funds Borrowed and Money 183 138
Market Funds

Loans 42.7 487 Other Liabilities 6.1 6.3
Subsidiaries and Participations 44 4.8 Shareholders’ Equity 11.9 129
Other Assets 30 31 Total 100 100
Total 100 100

In 2010, isbank’s total assets increased by 16.4% and
reached TL 131.8 billion.

As of year-end 2010, isbank’s total loans reached TL 64.2
billion and the share of loans in total assets increased by 6
percentage points compared to the end of the previous year,
reaching 48.7%.

Total Loans (TL million)

2010

2009

48,335

.
32.9%

In 2010, ishank achieved a high level of growth in
consumer loans, particularly in housing and general
purpose consumer loans, and maintained its market
leading position in TL loans and consumer loans among
private banks. The annual growth in FX loans was realized
at the high rate of 46.8%

At year-end 2010, isbank’s total deposits reached TL 88.3
billion while TL savings deposits increased to TL 38.3
billion. i§bank obtained USD 518.5 million and EUR 1,214.2
million through two syndicated loans.

isbank’s shareholders’ equity rose by 26.1% compared to
the previous year and reached TL 17.0 billion.

Total Deposits (TL million)

2010

88,260

2009

72,177

b
22.3%

isbank, one of the most trusted and prestigious institutions with
the highest brand value in Turkey, continued to be the most
preferred bank of depositors in 2010 thanks to its extensive
distribution network. isbank sustained its position as the market
leader in total deposits among private banks in 2010.




Net Profit (TL million)

2010

2009

2,372

A
25.7%

isbank successfully sustained its high profitability
performance in 2010. As of year-end 2010, return on average
equity was 19.6% and return on average assets was 2.4%.

Branch Network

2010
2009

1,093

A
4.5%

Expanding its branch network, isbank increased its branch
number, including the international branches, to 1,142 as

of end-of-year 2010, up from 1,093 at the end of the previous
year. isbank maintained its market leader position in terms of
number of branches among private banks.

NPL Ratio (%)

2009

54

2010

The NPL (non-performing loans) ratio decreased to
3.6% as of year-end 2010, down from 5.4% in 2009.
isbank continued with its 100% provisioning policy
in 2010.

29.5% of isbank’s banking transactions were performed via
ATMs in 2010. The number of ATMs reached 4,137 at year-
end 2010, ensuring isbank’s leading position as the bank
with the largest ATM network in the sector.
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Corporate Banking

Isbank’s success in corporate banking is a result of
sharing its financial strength, know-how and
deep-rooted experience with its customers, as their
main business partner.

CORPORATE BRANCHES

usb 1.1 billion

NEW FINANCING FOR
PROJECT FINANCE

European Hydro
Power Deal of the
Year 2010

Euromoney

N

Prevailing choice of customers
isbank places great strategic
importance on maintaining
comprehensive and sustainable
relationships with customers.

Thus, the Bank helps its customers
increase their competitive advantage
in domestic and international
markets and enables them to
capitalize on growth opportunities.

isbank provides comprehensive
and ongoing support to the real
economy through functional
products and financial solutions
employing the latest technological
developments, devised specifically
for corporate banking customers
and business lines. In 2010, isbank
further strengthened its pioneering
position in the industry by being
the bank of choice of customers.

Nine corporate branches

isbank provides corporate
banking products and services

in nine corporate branches,

four of which are in Istanbul, all
staffed with expert personnel and
equipped with the latest hi-tech
infrastructure. isbank corporate
banking targets large domestic as
well as multinational companies.
The Bank’s products and services
are developed to deliver the highest
level of customer satisfaction for
corporate banking customers.

Steady growth in loan portfolio
As a result of its steady growth
strategy, ishank continued to
channel its resources to the
activities and needs of customers
and continued to create added
value in 2010. Thanks to its strong
performance, ishank’s corporate
banking loan portfolio grew by
27.5% in 2010.

Financial support to investments
and projects contributing to the
Turkish economy

isbank acts with the responsibility
of its leading position in the sector,
in project finance activities and
underwrites many projects that
contribute to the Turkish economy.
Its high-quality financial solutions
and funding sources provided to
the real economy are made possible
by its experience backed up by
expert technical, fiscal and financial
analyses.

isbank allocates a significant
amount of funding, in cash or non-
cash forms, to new investments

in energy, transportation and
manufacturing sectors as well

as to privatization, merger and
acquisition projects. isbank
sustained its strong position, as
seen by its approximately USD 1.1
billion in loans extended out of USD
1.5 billion commitment to project
finance in 2010, a year when electric
generation plants and distribution
privatizations came to the fore.



Isbank aims to increase its total volume of
project financing and strengthen its market
position in this area.

Cooperation with international
institutions for international
funding

isbank continues to secure funding
from international institutions
such as the World Bank, European
Investment Bank (EIB), European
Bank for Reconstruction and
Development (EBRD), and the
French Development Agency
(AFD/Proparco). The Bank
supports investments in export
industries and also in renewable
energy, energy efficiency and

the environment, considering
sustainable development of the
Turkish economy and minimization
of environmental impact.

Within the framework of the
agreement signed in 2009 with
the Japan Bank for International
Cooperation (JBIC) for long-

term shipping financing, isbank
continued to provide funding for
projects regarding export of ships
by companies operating in Turkey.

In 2010, ishank signed a loan
agreement with the Export-Import
Bank of Korea. This agreement
provides medium and long term
financing to companies operating in
Turkey for the import of goods from
South Korea, and short, medium
and long term financing to firms
that conduct business with Korean
companies.

Successful performance
recognized by international
awards

The top-level performance by
isbank in investment and project
finance is affirmed by awards given
by Euromoney magazine, one of
the influential and well-respected
international finance publications.

isbank extended a total of USD
187.5 million long-term funding

as part of a consortium of banks
for the USD 1.2 billion Boyabat
Hydroelectric Power Plant Project
and was awarded “European

Hydro Power Deal of the Year” by
Euromoney. ishank also extended
USD 250 million long-term funding
within a consortium of banks for the
privatization of UEDAS and CEDAS
electric distribution companies, and
was awarded “European Utilities
Deal of the Year” by Euromoney for
this transaction.

Financing of renewable energy
and infrastructure investments
in2011

Economic indicators show that
the macroeconomic environment
is becoming stable and attractive
again for investment and reinforce
the expectations of increasing
inflow of capital in the form of
direct investments in 2011

isbank plans to continue to
evaluate investments in and
provide high-quality financial
solutions for privatization,

merger and acquisition projects,
including energy and infrastructure
investments as well as projects

in manufacturing and real estate
sectors. ishank targets to increase
the volume of its project finance
portfolio and strengthen its market
position in this area, with the help
of its deep-rooted experience.

Cash management services
yielding high levels of customer
satisfaction

isbank offers functional and flexible
cash management solutions thanks
to its customer and sector-specific
products, high-tech infrastructure
and extensive correspondent

bank and branch network,

for improvement of payment

and collection processes of its
customers.

ishank saves time and ensures
increased productivity for its
customers as a result of cash
management solutions developed
specifically for customer and sector
needs, and backed by innovative
technology.
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Corporate Banking

Isbank is also prominent in risk management services

thanks to its competitive advantages.

In 2010, ishank further
strengthened its position by
increasing the number of
customers, transaction volume and
market share of cash management
products in an environment of
fast-growing demand. The number
of customers served by the direct
debit and dealer card, the basic
products of the cash management
package, approached 15,000. Total
transaction volume intermediated
within direct debit application
increased by 44% compared to

the previous year, whereas Social
Security Institution (SGK) premium
amount intermediated increased by
25%, tax collection amount by 11%,
and customs duty amount by 31%.

isbank further developed integrated
applications in 2010 to enable
customers to monitor their

cash flows more efficiently and
securely and to convey transaction
instructions to isbank in a faster
and more secure manner. To this
end, isbank provides special

European Utilities
Deal of the Year
2010

Euromoney

N

applications such as electronic
account summary, instant reporting,
web-based integrated solutions,
qualified electronic signature

and other customized security
applications.

Expansion of the use of alternative
distribution channels, in line

with isbank’s strategy of fast and
high-quality service, continued in
2010. The Bank enabled payment of
SGK premiums by customers with
automatic payment instructions on
the internet.

Integration of customers’
accounting programs with their
isbank accounts

Within the framework of integrating
accounting programs used

by corporate and commercial
customers with their respective
accounts at isbank, integration of
Luca, the internet based accounting
program used by members of the
Union of Chambers of Certified
Public Accountants of Turkey
(TURMOB), with respective isbank
accounts is completed.

Within the framework of corporate
banking activities, isbank is
committed to further strengthening
its position in 2011 through
creating rational and tailored
solutions supported by innovative
technologies for customers to
monitor their cash flows effectively
and to conduct their banking
transactions in a fast and secure
manner.

High-quality risk management
solutions

isbank offers derivative products
targeting protection of customers
from FX, interest rate and
commodity price risks originating
from their medium and long-term
liabilities. isbank comes to the fore
in risk management services with
its competitive advantages.

isbank will continue to support

its customers with commodity
derivative products in terms of risk
mitigation against commodity price
fluctuation risks, the management
of which will be vital in addition

to financial risks in ever-changing
market conditions in 2011.



Isbank continues to support Turkish industry and trade by
providing high-quality services, experienced relationship
management and appropriate and timely solutionsin line

with its customers’ needs and expectations.

................................................................................................................................................................................................
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COMMERCIAL SALES
REGIONS

19,7%

MARKET SHARE, LEADER
IN INSTALLMENT-BASED
COMMERCIAL LOANS

27% "

MARKET SHARE, LEADER IN
COMMERCIAL VEHICLE LOANS

Continuous support to Turkish
industry and trade for 86 years
isbank continued to support
Turkish industrialists and traders
in 2010 by offering high-quality
services, using experienced
relationship management and
providing appropriate and timely
solutions in line with its customers’
needs and expectations.

ishank serves its commercial
customers with its nationwide
mixed branches, 25 commercial
sales regions, experienced staff
consisting of a field team, customer
relationship managers and
customer representatives. The total
number of the Bank’s commercial
branches reached 37 in 2010.

Successful growth of commercial
loan book

As of year-end 2010, ishank’s
commercial loans increased by
42.2% over the previous year.

isbank continued to lead the
industry with its unmatched
performance in installment-based
commercial loans in 2010 as well,
with a market share of 19.7% @,
isbank’s total installment-based
commercial loans portfolio reached
TL 10.8 hillion @ at year-end 2010.

While providing SMEs with working
capital and investment financing,
isbank also supported their
purchases of commercial vehicles
and property in 2010. ishank is the
sector leader in commercial vehicle
loans with a 27% ® market share.

Deposits rise in tandem with
growing loan portfolio

In 2010, ishank’s total commercial
banking deposits rose along with
its commercial loan portfolio and
increased by 49.8% compared to the
prior year.

High rates of increase in foreign
trade transaction volumes
Thanks to its proffessional
approach, isbank offers effective
solutions for foreign currency
transactions of its commercial
customers. In 2010, import volumes
rose by 45.4% and export volumes
grew by 28.5% compared to the
previous year.

@ Market shares are based upon the monthly industry data (including participation banks, and development
and investment banks) published by the Banking Regulation and Supervision Agency and are calculated

excluding interest accruals and rediscounts.
@ Includes overdraft accounts.
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Commercial Banking

Isbank continued to cooperate with professional
chambers, industry associations and public
institutionsin 2010.

Increasing synergy with
subsidiaries

ishank’s close cooperation with its
subsidiary Anadolu Anonim Tirk
Sigorta resulted in a 86.9% increase
in the number of policies for
commercial customers in 2010 over
the prior year.

Continuing collaboration

with professional chambers,
industry associations and public
institutions

isbank continued to sign
cooperation agreements with
chambers, associations and
professional societies in order to
further improve relationships with
SMEs and commercial entities in
2010 as well, taking regional needs
into account.

The existing cooperation with
the Credit Guarantee Fund
(KGF) and TKDK, the agriculture
and rural development support
institution, which is responsible
for the EU program, Instrument
for Pre-Accession Assistance

on Rural Development (IPARD)
was contunied with signing new
agreements.

In 2010, cooperation with the
Turkish Grain Board (TMO) on
loans to ishank customers for
delivery of produce (wheat, barley,
corn and rice) to TMO for the period
of 2010-2011 was continued. In
addition, a protocol was signed

with the Undersecretariat of the
Treasury regarding Interest Support
Application in investment loans.

The ongoing cooperation between
isbank and the Small and
Medium Enterprises Development
Organization (KOSGEB) continued
in 2010 through the SME Export
Financing Support Credit Protocol
and the Scale-Based Growth
Support Credit Protocol.

Foreign-sourced funds for SMEs
Funds for financing working capital
needs and fixed capital investments
as part of EUR 20 million obtained
from German Development Bank
(KfW) in February 2009 within the
framework of SELP I, were fully
extended to small-scale enterprises
operating in 49 cities within a
government incentive program.
Funds are being extended further
on the basis of repayment of
principal. In addition, the additional
amount of EUR 3.6 million acquired

from KfW in September 2009 as
part of SELP 11, is being used in
financing of small enterprises
operating in Mus, Hakkari, Van and
Bitlis.

In addition, funding secured
from European Investment Bank
(EIB) and European Bank for
Reconstruction and Development
(EBRD) was allocated to SMEs.

Tailored solutions for customer
needs, industry packages and
products

isbank develops its products

and services by taking into
consideration seasonality, maturity
structure, regional specifications
and market conditions, as well

as customer- and sector-specific
demands and needs.

New industry packages and
products in 2010 include: Energy
Efficiency and Environment
Package; Domestic Bank
Guaranteed TL Bill of Exchange/
Bond Discount Loan; Agricultural
Land Loan; and Installment-based
Foreign Currency Loan.



IS’TE KOBI website reached over 18,500
membersinits first year.

Campaign management activities
strengthen relationships with
commercial customers

In 2010, ishank continued to
conduct a variety of campaigns,
taking into consideration
seasonality and industry
differences, as well as the needs
and attitudes of its commercial
customers.

Advisor and solution partner of
SMEs and the commercial sector
In addition to frequent customer
visits, isbank continued to organize
“Meetings with is” on current topics
in 2010 as part of its knowledge
sharing and consultancy services
that add value for its customers.
“Meetings with is” were held in
Istanbul, Nicosia/TRNC, Sakarya,
Bursa, Van and Denizli. The EU
Donation Funds and R&D Support
Guidance Meetings, which is
another event held by ishank, also
continued in 2010.

Four international awards for
IS'TE KOBI, isbank’s website for
SMEs

IS'TE KOBI, located online at www.
istekobi.com.tr, is a loyalty and
informative program facilitating
development, training and
information exchange among SMEs.
The website reached over 18,500
members in its first year.

The success of the website

was affirmed by prestigious
international institutions in 2010.
The website won the “Outstanding
Achievement” award in B2B
category at the “Interactive Media
Awards”; “Award of Excellence” in
the advisor category and the “Award
of Distinction” in financial services
category at the Communicator
Awards; as well as “Outstanding
Website” award in B2B category at
the “WebAward” competitions.

isbank sees commercial banking
as a key driver on the road to the
future growth in the sector and will
continue to focus on this area with
comprehensive, high-quality and
diverse services and sustainable
support.

Advisor Category
Award of
Excellence 2010

Communicator Awards

Financial Services
Category

Award of
Distinction 2010

Communicator Awards

N

B2B (Category
Outstanding
Website 2010

WebAward

A

BZB Category
Outstanding
Achievement
2010

Interactive Media Awards

N
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Retail Banking

The design of services and processes of the
Retail Banking Division is formed in line with the
expectations and needs of customers.

15.8%"

MARKET SHARE, LEADER
AMONG PRIVATE BANKS IN TL
SAVINGS DEPOSITS

14.2%"

MARKET SHARE, LEADER
AMONG PRIVATE BANKS IN
TOTAL DEPOSITS

11.5%

MARKET SHARE, LEADER AMONG
PRIVATE BANKS IN VOLUME OF
GENERAL PURPOSE CONSUMER
LOANS

The Bank closest to customers
Operating in line with the
fundamental strategy of “The Bank
closest to customers”, the design

of the services and processes of
isbank’s Retail Banking Division is
formed in line with the expectations
and needs of customers. In order to
increase the added value provided
to customers, the Division develops
differentiated strategies that are
suitable for and targeting each of
the different customer segments.

Strategies developed using
analytical models

To better know its large customer
base and to contribute to the
management of customer
relationships by the most effective
allocation of resources, i§bank
actively uses analytical models such
as segmentation, life-time value,
customer churn and the next best
product model. Analytical models
are used effectively in formation of
customer strategies in retail banking.

isbank’s extensive branch network,
customer-oriented approach,

highly skilled human resources,
innovative products and services as
well as multi-functional alternative
distribution channels are the key
factors contributing to isbank’s
competitive advantage in retail
banking.

isbank employs a combination

of products, channels, prices

and communications in the most
effective manner in its marketing
activities in order to continuously
increase isbank’s share in the
lives of retail banking customers
and to ensure that isbank is the
first and most preferred bank of its
customers.

With isbank from childhood to
retirement

The cordial bridge built

between isbank and children
through is Bankasi Kiiltiir
Yayinlari (Publishing), is further
strengthened by the Child Account
and Money Box Fund, one of the
most prestigious investment funds
in Turkey. The Money Box Fund is
the largest Type A fund in Turkey
with a market share of 16.2% in its
category.

With the First Signature Account,
children begin to conduct banking
transactions on their own between
the ages of 12 and 18. The First
Signature Account allows children
introduced to isbank in the first
stages of their life to continue with
isbank until their university years.

@ Market shares are based upon the monthly sectoral data (including participation banks, and
development and investment banks) published by the Banking Regulation and Supervision Agency and
are calculated excluding interest accruals and rediscounts.

@ Includes overdraft accounts.



As of year-end 2010, isbank’s total deposits reached
TL 88.3 billion and savings deposits totaled TL 38.3

billion.

The “University Credit Card at

is” offered with the “University
Banking Package at is”, which was
developed to answer all financial
and banking needs during the
young adult years, is considered
to be the first step in the lifelong
credit card relationship. isbank
maintains the relationships
established with credit card holders
during their university years and
continues to update the credit
limit of cardholders upon their
graduation.

isbank continues to provide

retail banking services with high
added value through the “Pension
Package” to the customers, to
whom it serves with a wide range
of retail products throughout their
professional lives, in order to stand
by them during their retirement
years.

Deep and sustainable banking
relationship

Focusing on establishing and
sustaining customer relationships
based on long-term and mutual
returns, isbank has implemented
Relationship Banking Applications
and Practices across various
channels of its retail banking
operations. In order to have
healthy relationships both with
the new and existing customers,

isbank develops new customer
acquisition, welcome, activation,
promotion, loyalty and win-back
programs. ishank tries to make
sincere contact with newly acquired
customers while promoting the

use of its products and channels.
isbank also implements systematic
marketing programmes in order to
deepen relationships with existing
customers, increase loyalty of high-
potential customers and win back
low-activity or inactive but efficient
customers.

Leader among private banksin
terms of deposits

The sustained growth of deposits,
thanks to the deposit obtaining
activities through the extensive
branch network and strengthened
leadership among private banks in
terms of deposits in 2010 are clear
indicators of the high level of its
customers’ trust in the “isbank”
brand.

At year-end 2010, isbank’s total
deposits reached TL 88.3 billion
while TL savings deposits stood
at TL 38.3 hillion. With a 15.8%
market share for TL savings
deposits and a 14.2%® share

for total deposits, isbank has
maintained its leadership position
in both total deposits and TL
savings deposits among privately
owned banks.

Innovations that make life easier
isbank offers innovative retail

cash management products that
individuals need in their daily life
and improves them by renewing the
product features in accordance with
the changing needs.

As of year-end 2010, isbank
intermediates bill payments for 386
institutions. Today it is crucially
important to make automated bill
payments hassle-freely and swiftly,
which save time for customers and
make their lives easier. In this
context, the Unlimited Automated
Service (SOS) allows customers’
automated payments to be made
from current accounts to which

the automated payment order is
linked, as well as from liquid funds
and overdraft accounts within
customers’ investment accounts
linked to these current accounts.
The number of SOS orders
increased by 118.9% as of December
2010 to a total of 662,236. The
number of orders submitted for

the Maximum Account, which
allows the automated purchase of
funds with deposits above a certain
balance in the current TL account,
rose by 228.2% over the previous
year, to 398,494,

@ Market shares are based upon the monthly sectoral data (including participation banks, and development and investment banks) published by the Banking
Regulation and Supervision Agency and are calculated excluding interest accruals and rediscounts.
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Isbank’s consumer loans increased by 38.7% on a
yearly basis and reached TL 14.1 billion.

Pursuant to legal regulations on
rental payments, isbank continued
to provide a variety of advantages
to both homeowners and tenants
with the “Rent Payment Service
Package” for payment and collection
of rent through banks.

1.3 million payroll customers

As of year-end 2010, ishank
mediated the wage and salary
payments of more than 1.3 million
people, 150 thousand of which are
Social Security Institution (SGK)
pensioners.

Giving information about other
retail banking products to the
customers that are mediated

by isbank for wage and salary
payments has significant
importance for marketing and
cross-selling activities. Special
products and services for customers
with automated salary payment
contribute to the loyalty of these
customers to Isbank.

isbank is engaged in salary
payments of the currently employed
as well as those of SGK pensioners
pursuant to an agreement with the
SGK. These pensioners are offered
numerous advantages within the
“Pensioner Package.”

Consumer loans on the fast track
The consumer loans portfolio of
isbank, consisting of housing,
vehicle and general purpose
consumer loans, increased by 38.7%
on yearly basis and reached TL 14.1
billion as of year-end 2010.

In 2010, isbank supported projects
under construction, an indicator
of real estate loan potential,

and thereby strengthened its
relationship with real estate agents
and created tailored products

to meet customer needs. As of
year-end 2010, the total volume of
housing loans increased by 45.9%
and isbank’s market share was
10.1%.

Housing loans tailored for
customer groups and preferences
In 2010, ishank began to offer
housing loans and pre-approved
housing loans to government
employees. In addition, isbank
began to market the Land Loan,
which is a product developed for
satisfying the currently employed
and retired people’s need for
financing land purchases in the
form of a mortgage loan.

Expatriates intensifying house
purchases were offered housing
loans, in addition to products
such as deposit, credit card and
investment accounts.

New channels meeting the
customers with housing loans
By semi automating housing loan
applications filed via isbank’s
corporate websites www.isbank.
com.tr and www.isteevim.com.tr,
the pre-approved applications have
started to be directed to branches.

isbank customers were allowed to
apply for loans by sending an SMS
to 4402 and another addition was
made to the Fast Loan channels.

Campaigns in cooperation with
auto brands

isbank organizes campaigns with
certain automotive brands in Turkey
for customers who require vehicle
financing. Thanks to the campaigns
implemented, as of year-end 2010,
isbank increased its vehicle loans
volume by 7.2% compared to the
previous year, to TL 882 million and
isbank’s market share was realized
at 15.5%®.

@ Market shares are based upon the monthly sectoral data (including participation banks, and development and investment banks) published by the Banking
Regulation and Supervision Agency and are calculated excluding interest accruals and rediscounts.



In the Turkish card payment systems market, isbank
Isan important actor with a market share of 13.5%o,
based on total turnover.

Leader among private banks

in terms of general purpose
consumer loans

Remaining the leader among
private banks in 2010 in general
purpose consumer loans with a
market share of 11.5%®®@, isbank
increased its general purpose loan
volume by 37.7% over last year, to
TL 7 billion.

Card payment systems providing
wide range of products with
different features

With 5,166,058 credit cards issued,
TL 31.7 billion in total credit card
turnover and a 13.5% market share
based on turnover, isbank is a key
player in the card payment systems
market in Turkey.

With approximately 200,000 active
Maximum member merchants,
isbank organizes seasonal, sectoral
and firm-based campaigns specific
to Maximum member merchants
such as extra installments,
deferment of installments, extra
Maxipuan and bonus product.
Offering advantageous shopping
facility to cardholders by the
campaigns organized ensures
preference of ishank cards at
member merchants.

In 2010, current card payment
systems were improved and the
product range was further enriched
with the introduction of new
products differentiated according
to the needs of various customer
segments. Prepaid MaxiPara Kart,
which allows users to spend the
prepaid amount loaded to the card,
was also introduced.

Customers can request MaxiPara
Kart in their own names as well as
for gift, allowance for their children
or for charity purposes. Thanks to
its single-use or reload properties,
MaxiPara Kart offers flexible
solutions not only for individuals
but also for the changeable needs
of corporate entities. Organizations
who want to reward their employees,
customers or partners can easily
and affordably do so by loading
money to the MaxiPara Kart.

As widening the range of products,
the Maximum TEMA Kart, designed
to appeal to credit card customers
who are concerned about the
environment, was introduced in
2010. Maximum TEMA Kart, made
of completely recyclable materials,
possesses all the properties of
Maximum Kart.

In addition to Maximum Kart,

the contactless Maximum Sanal
(Virtual) Kart and Maximiles

credit card with a built-in mileage
program infrastructure; with
Maximum TEMA Kart and MaxiPara
Kart added in 2010 to its product
range, isbank provides tailored
solutions to its customers.

Credit cards campaigns

isbank segments credit card
customers based on the stages of
their relationship and organizes
different campaigns to customers
at different stages. Conducting
regular customer analyses in order
to promote the prevalent use of
Maximum Kart, maximize the
portfolio return and manage this
return in the most effective manner;
ishank organizes customized
campaigns to increase customer
loyalty.

@ Market shares are based upon the monthly sectoral data (including participation banks, and development and investment banks) published by the Banking
Regulation and Supervision Agency and are calculated excluding interest accruals and rediscounts.

@ Includes overdraft accounts.
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The number of OGS devices and KGS cards provided
by isbank reached 586 thousand and 449 thousand,

respectively.

Convenience in OGS and KGS
Automatic Pass-Through (OGS)
devices and Card Pass-Through
(KGS) cards, which ease traffic
congestion on bridges and highways,
are provided with private services
and the guarantee of isbank. isbank
increases customer loyalty thanks
to the campaigns conducted and the
practices to distribute OGS devices
free of charge. As of year-end 2010,
isbank provided OGS and KGS
cards total 586,000 and 449,000,
respectively.

Diversified credit card sales
channels

In 2010, in order to increase the
efficiency of marketing operations,
support services have been taken
from an experienced firm in the
call center industry for credit card
sales on telephone, credit card sales
channels have been diversified and
the frequency of sales oriented
customer contacts has been
increased.

Synergistic collaboration with
leader subsidiaries in insurance
products

isbank works in close cooperation
with Anadolu Hayat Emeklilik and
Anadolu Sigorta, leading institutions
in their areas of operation. As a
result, isbank offers a wide range of
general and life insurance products
to its customers in an efficient
manner.

With the collaboration of isbank and
Anadolu Hayat Emeklilik, Credit
Life/Credit Support (Unemployment)
Insurance service is provided to cash,
vehicle and housing loan customers
and Credit Card Support Insurance
service to credit card customers.

Aiming to establish a long-term
relationship with customers, the
private pension account is a product
that strengthens customer loyalty.
ishank branches, acting as Anadolu
Hayat Emeklilik agencies, offer many
life insurance products in addition
to private pension products. Thanks
to advantageous campaigns and
marketing initiatives in 2010, the
number of private pension accounts
sold by isbank increased by 18% to
363,000.

ishank conducts its non-life
insurance operations in full
coordination with Anadolu Sigorta.
Accordingly, isbank implemented
numerous campaigns in non-life
insurance products related to real
estate and auto insurance, personal
accident insurance and policy
renewals in 2010.

In order to diversify the insurance
portfolio, within the context of

the collaboration between isbank
and Anadolu Sigorta, the projects
for providing related insurance
products to loan customers and
strengthening branch sales channel
are implemented in 2010 as a result
of efficient joint attempts.

In addition, studies are done for

the sale of insurance products via
alternative distribution channels.
Accordingly, the sales of Personal
Accident Insurance via ATMs and
Personal Accident Insurance, Auto
Insurance (KASKO), Natural Disaster
Insurance (DASK) and Compulsory
Traffic Insurance via the internet
branch are started. Personal Accident
Insurance was renewed regarding its
collateral features and differentiation
of other insurance products in line
with customer needs was initiated.



Isbank Private Banking aims to provide for all the
financial needs of private banking customers from a

single point.

25

POINTS OF SERVICE

Over TL 27 billion

ASSETS UNDER MANAGEMENT

Customized financial solutions
provided from a single point
ishank provides private banking
service to customers, individuals
with assets of TL 250,000 or

more, with financial products and
services tailored to their needs and
adapted to market conditions, while
prioritizing information sharing
and transparency. ishank Private
Banking aims to sustain and increase
the assets of its customers, create
customer loyalty by meeting their
financial needs from a single point
and increase its market share by
acquiring new private banking
customers.

Over TL 27 billion in assets under
management

As of year-end 2010, isbank Private
Banking manages more than

TL 27 billion in assets. Deposits
constitute the majority of assets
under management, as in prior

years. Low interest rates in recent
years led investors to alternative
products with higher yields. Investors
increasingly prefer diversification

in asset management, with mutual
funds in the top position. To this

end, isbank continued to provide
alternative investment products to
meet customer demand for diversified
investment portfolios in 2010.

Private banking in 25 service
points and 106 service areas
ishank offers private banking
services at 24 locations in select
branches in Istanbul, Ankara, izmir,
Bursa, Antalya, Adana and Mersin. In
addition, isbank also provides private
banking services at its specialized
Istanbul Private Banking Branch.

For provision of privileged private
banking services to customers,
ishank’s branch network is utilized
effectively. Customer relationship
managers, serving a limited number
of customers in their portfolios,
located in 106 branches, offer a
comprehensive range of traditional
banking products and services as

well as a wide array of investment
opportunities, including products
tailored to the risk profile of each
customer. Among the targets in 2011
is offering private banking services in
iskenderun.

Privia Loyalty Program

Under the “Privia” brand loyalty
program, isbank gives priority to

the private banking customers and
offers them personalized services

at all domestic and international
isbank branches. Within the Privia
Loyalty Program, customers can take
advantage of specially derived Privia
Investment Funds, Privia Pension
Plan enriched with new features,
Millennium Lounge service at
airports with an unlimited number of
guests, and benefits in the health and
culture areas.

Targets and plans for 2011

In line with the low interest rate
environment, demand for investment
funds with alternative yield,

capital protected funds composed

of packaged derivative products of
various underlying assets and private
sector bonds, is expected to rise. The
variety of Private Banking’s product
range is planned to be enhanced
through new products and services
designed to meet needs of private
banking customers in line with ever
changing market conditions.
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Sustaining its pioneering and leading position in
Turkish capital markets in 2010, isbank contributes
to the development of capital markets with new
products and services.

21.6%

MARKET SHARE, LEADER
IN MUTUAL FUNDS

6.9%

MARKET SHARE, LEADER
IN ISE STOCK MARKET

----------------------------------------------------------------

37.7%

MARKET SHARE, LEADER
IN CUSTODIAL SERVICES TO
PORTFOLIO MANAGEMENT
COMPANIES

FIRST BANKWITH ASSET
CUSTODY AUTHORIZATION FROM
THE CAPITAL MARKETS BOARD

24 new funds with high level of
investor demand

In 2010, in terms of product
development, isbank offered a total
of 24 funds in the capital protected
and guaranteed funds segment,
which are demanded by investors
seeking alternative yields. The
underlying assets consist of ISE,
foreign stock exchange, commodity,
foreign currency interest and gold.

Innovative channels for new
capital markets transactions
isbank, tailoring its innovative
approach to capital markets
products in line with changing
market conditions, provides high-
quality services to its customers
via purchase and sale of warrants
through alternative distribution
channels, communication of
commodity and foreign index data
through its finance portal and
access to market data on mobile
communication devices.

Leader by far in mutual funds
ishank expanded its funds portfolio
and maintained its leadership in
the mutual funds market through
the year with a total of 20 mutual
funds and 21 capital protected
and guaranteed funds diversified
ac