























The Programme is helping is
Bank to move to a more
customer centric
organisation with the
customer as the key focus.
This requires change in the
current operating model in a
number of areas.

Client Centric

= Ica):f:j:ication Organization = From Organization
O and Distribution by product to
i initiatives Organization by
—_Brand strategy Customer
Segments

Communication

= Refocused on
high value selling
over low value
operations
processes

Improve cross-selling

Service quality

Customer in the centre of
Organization
1 Industrialization of
GHlEtomizet service delivery
“Intelligent” sales

CRM Transformation
Sales force

products

excellence
and offers

Specific product needs
Bundling
Continuous innovation

Increase customer retention
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What will be the benefits to the Bank?

The Programme is helping is
Bank to counter the increase
in competition by:

@ Reorganising the bank to focus more attention on customer needs
@ Expanding our branch network to specific customer segments

@ Targeting particular products and customers (for example,
mortgages, SME loans, project finance)

@ Building strong processes and systems which are flexible and
which enable us to react quickly
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We will increase our
shareholder value through:

Improve Sharehoider
Value

Increasing Market
Share

]

Decredsing Operdtional
Costs

Growing
Customer Base

Increasing in
Share of Wallet

tmproving
Custamaear
Hetention

| Reducing Process

Costs |
i

OpLlunising ll|
Channel Usage 1

lmnproving
Operational

‘ EexIDiity

4
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Isbank at a Glance

Financial Highlights

Retail Banking

Customer Centric Transformation Program

Major Equity Participations

32

38

43
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Glass...

S

sisECAM

Isbank (64 %)

General Information

A leading flat glass, glassware, glass packaging, soda
ash and chromium chemicals producer in the domestic
market.

Backed by its vision, Sisecam expands its production
operations into neighboring countries.

Financial Information (Consolidated, IFRS)

USD (Million) 2008/12 2007/12
Total Assets 4.189 4.462
Shareholders’ Equity 2.361 2.870
Net Sales 2.885 2.482
International Sales 1.435 1.083
Gross Profit 848 738
EBITDA 664 562

Market/Production Shares (%)?

Turkey Europe? World3

Flat Glass 82.0 13.13 3.7
Glassware 62.03 21.53 8.5
Glass Packaging 90.0 7.33 34
Glass Fibre 56.8 5.7 1.9
Soda Ash 88.0 5.8 2.5
Chromium

Chemicals® 95.0 51.0 22.0

1. Recent available data from the year 2008.

2. Market shares including Turkey. For Soda Ash, European market
does not include Russia and Ukraine.

3. Production/capacity shares.
4. Chromium chemicals are based on Basic Chromium Sulphate.
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Production Plants of $isecam...

% The Group obtains efficiency and spreads
its operational risk by positioning its

production facilities in the fast growimg
neighbouring countries. .

® Flat Glass
® Glassware
© Glass Packaging
© Chemicals



Market Shares of Sise Cam...*

Glassware (%)

Bulgaria

Iran

Ukraine

U.K.

Russian Federation
Italy

Germany

Spain

Glass Fibre (%)

Iran
France
Italy
Germany

Spain

1 Recent available data from the years 2008 and 2009.

30
30
29
27
20
17
11
9

18
54
4,1
3,3
3

Chromium Products (%)

Taiwan
Italy
S. Korea

China/Hong Kong

Flat Glass (%

)

77
60
40
24

Bulgaria
Albania
Greece
Romania

55
50
21
15

Serbia
Bulgaria

Egypt
Syria

Georgia

Russian Federation

Soda Ash (%

)

92
49
43
19

50

30
45



“avea

isbank Group 18.87% Turk Telekom 81.13%

# Aria and Aycell merged under TT & TIM as of February 19, 2004
% Avea brand has been successfully launched in June 2004.

» The coverage and efficiency have increased significantly due to the combination and integration
of 2 GSM networks.

% A number of innovative products and services have been introduced to the Turkish market since
then.

» Over $ 1 billion has been invested in the technological infrastructure of Avea since the merger
date.

# Significant level of synergies have been created in the operations after the merger.
sAvea has 12.6 million subscribers and approximately 19% market share as the end of March 2009.
» isbank’s stand-alone share in Avea paid up capital is 14.03%.
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Field of Bank’s Group Assets () Shareholder’s

. _— W ET (3
Group Company Activity shzl::c(:/o) Share (%)  (USD 000) (Eqst;tg(;(:) Share (%)
Turkiye Sinai Kalkinma Bankasi A.S. Investment Bank 40.52 50.10 4,036,968 (©) 487,683 (6) 27 (1)(e)
isbank GmbH Banking 100.00 100.00 747,924 88,555 N/A
Anadolu Anonim Tirk Sigorta Sirketi Insurance 35.53 57.53 926,406 316,617 12 20
Anadolu Hayat Emeklilik A.S. Private Pension 62.00 83.31 2,135,589 202,478 17 @)
Milli Reastirans T.A.S. Reinsurance 76.64 77.06 903,296 (©) 433,496 (6) 25 @))
is Yatinm Menkul Degerler A.S. Brokerage House 65.65 72.14 964,135 (©) 266,534 (©) 8B)
Yatirim Finansman Menkul Degerler A.S. Brokerage House - 98.51 76,452 (©) 28,206 (@) 20)
is Yatirim Ortakhgi A.S. Trust Company - 29.12 112,022 111,191 33
is Portfdy Yonetimi A.S. Portfolio Mngt. - 100.00 22,611 21,395 228
is Finansal Kiralama A.S. Leasing 27.79 57.70 762,410 (©) 177,969 (@) 7 @)
is Factoring Finansman Hizmetleri A.S. Factoring - 100.00 58,884 17,473 1)
is Gayrimenkul Yatirim Ortakligi A.S. REIT 42.23 57.67 582,332 541,720 3206
is Girisim Sermayesi Yatirim Ortakhgi A.S. Risk Venture - 57.67 82,353 (6) 80,705 (6 -
TOTAL 11,411,382 2,774,022
(1)Total Assets (2) Premium income (3) Transaction volume in equity market ~ (4) Transaction volume (5) Market Value
(6) 31.12.2008 (7) NAV (8) Funds under management (9) 28.02.2009

(*) Milli Reasiirans T.A.S. is the sole Turkish reinsurance company operating in Turkish insurance sector with a market share of 25%. The rest 75% is
shared by foreign reinsurance companies
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Investor Relations Contact Details...

Siileyman H. Ozcan

Head of Investor Relations Division

Phone :+90212 316 16 02

E-mail : suleyman.ozcan@isbank.com.tr

Alper Turgal

Assistant Manager of Investor Relations Division
Phone :+90212 316 16 10-11 / 316 30 36
E-mail : alper.turgal@isbank.com.tr
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